
 
 

POSITION DESCRIPTION 
 

POSITION:  Vice President, Community Engagement  REVISED:  January 2018 
EMPLOYMENT STATUS:  Full time, exempt   REPORTS TO:  President 
  
POSITION SUMMARY: 

The Vice President, Community Engagement is responsible for creating, implementing and managing the 
fundraising, development, communication and community outreach strategy for Ronald McDonald House 
Charities of Rochester (RMHC).  He/she is charged with growing new fundraising vehicles, maintaining and 
strengthening current mechanisms, and ultimately diversifying the organization’s revenue stream. The 
position will devote significant time and attention to major gift and donor cultivation in anticipation and 
support of significant program expansion. Additionally, the individual has oversight for the RMHC 
Household Sale, the Development and Communications team and budget. He/she will serve as an active 
member of the RMHC senior leadership team and will serve as RMHC spokesperson at community and 
media events. This individual reflects RMHC’s mission and vision not only in words but in actions and 
integrates them into all fundraising and communication initiatives. 
 

EDUCATION, EXPERIENCE & COMPETENCIES: 

 Demonstrated leadership skills with track record of building collaborative teams through 
engagement, transparency and communication.  

 Ability to work collaboratively in both team leader and team member roles. 

 Skilled at setting goals, managing projects/priorities and driving accountabilities. 

 Proven record of success in the area of major gifts. 

 Ability to managing multiple and changing priorities in a dynamic environment. 

 Excellent verbal and written communications skills and public speaking experience.  

 Serves as member of the senior leadership team. 

 Bachelor’s degree required—advanced degree is strongly preferred. 

 Understanding of the healthcare community, preferred. 

 10+ years of experience in fundraising, development and major gifts work; donor database 
experience/management required, as well as experience in marketing and communications.  

 

DUTIES AND RESPONSIBILITIES: 

 Creates, implements and manages overall fundraising, development, communication and 
community outreach strategy. 

 Responsible for all areas of fundraising, including corporate sponsorships and underwriting, major 
gifts, planned giving, grant writing, annual appeal, and donor recognition. 

 Manages all aspects of donor database to ensure accurate, robust information is maintained in a 
manner that drives informed decision making and supports the Impact Strategy for RMH 



 

 Develops new outreach programs that engage community leaders and key influencers in raising 
revenue and awareness for RMHC. 

 Identifies, develops and grows corporate partnership program. 

 Identifies and executes innovative and best practices that result in growth of event revenue in 
alignment with revenue goals. 

 Ensures compliance with guidelines for third party fundraising events.  

 In conjunction with Director, Household Sale, ensures the safe, efficient and effective operation of 
the Household Sale. 

 Manages and implements grant-seeking program. Maintains relationships with current funders and 
identifies new grant-makers for RMHC; oversees final reports for funders.   

 Serves as liaison and performs all support functions for the Development Committee. 

 Serves as liaison to the Red Tie Society, the chapter’s young professional’s group. 
 
In addition to these key responsibilities, this position will also be responsible for: 

 All aspects of community relations, branding, marketing, communications, website content 
management, and social media. 

 Managing the day-to-day team operations and execution in Development and Communications  

 Driving efficiencies to reduce expenses while growing revenue in the Development and 
Communications budgets  

 
 
 
 
Resumes should be emailed to jobs@rmhcrochester.org and must be received no later than February 09, 2018 
for consideration. 
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