
 
 

Corporate Marketing Manager 
June 2017 

 

Tompkins Financial Corporation has an opening for a Corporate Marketing Manager 
which can be located in Ithaca, Rochester, or Batavia, NY.  The individual filling this 
position will report directly to the EVP, Marketing, Sales and Service.  Candidates can 

apply at https://www.bankofcastile.com/home/careeropenings/ 
 
Tompkins Financial is a $6 billion in assets financial services holding company trading on NYSE 
MKT LLC under the "TMP" symbol.  Headquartered in Ithaca, NY, Tompkins traces its roots to the 
founding of Tompkins Trust Company in 1836. 
 
For over 175 years, Tompkins has been a partner to our customers in one of the most important ways 
imaginable: In helping them achieve their financial goals.  
 
In banking, we provide clients with high-quality financial products and exceptional service.  We help 
our communities by reinvesting deposits as loans to local families and businesses, and by supporting 
local organizations.  We are the parent company to four community banks:  Tompkins Trust 
Company, Tompkins Bank of Castile, Tompkins Mahopac Bank and Tompkins VIST Bank.  
Altogether, we operate 67 banking offices serving New York and Pennsylvania.   
 
In insurance, we help individuals and businesses get the coverage they need with cost savings and 
exceptional local service through Tompkins Insurance Agencies.  
 
And in wealth management, we collaborate with clients as a trusted advisor, providing a wealth of 
resources to help them build, protect, and preserve wealth through Tompkins Financial Advisors. 
 
Each Tompkins Financial affiliate operates under the direction of its own local decision makers.  This 
allows us to concentrate on the unique needs of the communities and customers we serve. We are 
committed to creating long-term value for our clients, communities and shareholders, emphasizing 
responsible growth and strong ROE.   

 
 
Basic Qualifications 
 

Education/Training:  A B.S. or B.A. degree in a related field of study; specialized bank 
marketing education and training.  Master’s degree preferred. 

 
Skill(s):  Proficient reading, writing, grammar, and mathematics skills; proficient 
composition skills; proficient interpersonal relations and communicative skills; 
proficiency in analyzing, interpreting, and implementing marketing strategy; strong project 
management and implementation skills; ability to work in a collaborative environment; a 
working knowledge of current and proposed bank regulations affecting the marketing 
function; knowledge of media relations; proficient PC skills; demonstrated management 
and supervisory skills; visual and auditory skills; valid driver's license. 

 
Experience:  A minimum of five (5) years' experience in related positions normally 
required.  Experience in bank marketing is highly desirable.   



Direct and manage the activities of the Marketing Communications Team to support the goals of 
four community banks: Tompkins Bank of Castile, Tompkins Trust, Mahopac Bank and VIST 
Bank (PA).  Plan, organize, and manage the marketing and promotion of the bank’s products and 
services with the goal of increasing market share, name recognition, and profitability.  Create 
strategic marketing plans and develop and implement marketing programs for new and existing 
products and services that capitalize on business opportunities to target new and existing 
customer segments.  Manage creative, media buying and other agencies to achieve the Bank’s 
goals.  Manage overall promotional process and the organization’s external public relations 
including events and sponsorships.   

Essential Duties 

1. Manages the Marketing Department in order to support customer services 
activities and profitable market penetration as follows: 

 

a. Maintains an accurate and current awareness of the marketing programs of 
competitive financial institutions; identifies current customers and possible 
opportunities for increased business. 

b. Assists in the implementation of specific and measurable marketing 
objectives.   

c. Analyzes new marketing developments that may be useful in the bank's 
marketing plan; researches, tests, and introduces to the public new 
marketing ideas in order to assess the degree to which the bank is 
satisfying customer needs. 

d. Researches, conceptualizes, creates, and implements marketing and public 
relations programs that will promote all services and products and 
favorably project the bank's image and goals. 

e. Manages the advertising function, i.e., chooses appropriate advertising, 
determines best media to use to convey the bank's ideas, monitors results 
and reevaluates efforts.  Manage all digital and social media programs.  
Manage media buying agency. 

f. Directs the promotional activities of the bank, i.e., chooses product 
promotional programs, communicates information to employees, and 
directs implementation of programs.  

g.  Manage external public relations.  Prepare press releases and respond to 
inquiries from the press and general public.  Create customer 
newsletters.  Manage all aspects of direct mail marketing.   

h. Implement, communicate, and participate in the organization’s 
sponsorships, donations, and support of various civic and community 
activities.  Represent the organization at community events as needed. 

i. Plans and develops programs to enhance shareholder relations as follows: 

1. Develops communications pieces for shareholders, including the 

corporation’s annual report and quarterly shareholder reports. 

2. Assists with development of public presentations by bank officers for the 

corporation’s annual meeting and other presentations to improve the 

company’s market value. 

 
2. Implements strategies to achieve goals assigned to the department as 

established in the bank's annual operating plan; directs the development of the 
annual budget for the department and adheres to budget parameters. 



 
3. Abides by the current laws and organizational policies and procedures 

designed and implemented to promote an environment which is free of sexual 
harassment and other forms of illegal discriminatory behavior in the work 
place. 

 
4. Cooperates with, participates in, and supports the adherence to all internal 

policies, procedures, and practices in support of risk management and overall 
safety and soundness and the bank's compliance with all regulatory 
requirements, e.g. Community Reinvestment Act (CRA), Equal Credit 
Opportunity Act, etc.; insures that the department and all personnel adhere to 
the same. 

 
5. Organizes the work and activities of the Marketing Department in order to 

achieve established goals; monitors the efficiency and performance of the 
department versus established standards. 

 
6. Directly manages assigned team (four individuals) as follows: 

 
a. Assists in the selection of new staff as appropriate. 

b. Makes provisions for the proper orientation and training of new 
employees. 

c. Reviews employee performance throughout the probationary period and 
provide quarterly coaching thereafter. 

d. Organizes, schedules, and distributes work among assigned individuals. 

e. Keeps staff informed of pertinent policies and procedures affecting the 
department and/or their jobs; creates an atmosphere in which upward 
communication from employees is encouraged. 

f. Manage remotely located team.   

g. Administers personnel policies and procedures as established by bank 
policy. 

7. Communicates with the Presidents of the four banks, other department 
managers, and appropriate staff in order to integrate goals and activities. 

 

Ancillary Duties 
 

1. Performs tasks which are supportive in nature to the essential functions of the 
job, but which may be altered or re-designed depending upon individual 
circumstances. 

2. Regular travel is required between the four banks located in Ithaca, Batavia, 
and Brewster, NY and Wyomissing, PA 

 

Job Location 
Ithaca, Rochester, or Batavia, NY. 

 
 

Job Reporting Relationships 
 
 Supervised by:  EVP, Marketing, Sales and Service  
 Supervises: Marketing Communication Business Partners 


